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Part A 

Answer any ten questions. 

Each question carries 2 marks. 

1. What is Financial market? 

2 Distinguish between Customer and Consunier 

3. What is market targeting. 

4. What are Staple goods 

5. Distinguish betveen product line and product mix. 

6. What is AIDAS formula? 

7. Explain two teatures of service. 

What is going rate pricing? 8. 

G. What is meant by physical distribution? 

10. Who is a retailer? 

. What is Search Engine Marketing? 

12. Whet is relationship marketing? 
(10x2-20) 

Part B 

nswer uny sic questions 

ach quwsiion carries S marks. 

3 What are the pre-requisites for effective market segmentation'? 



14 plain the steps in maket segmeatation. 

15. Mention the advantages of Labelinp 

I6 ENplain the different objectives of prtcifg. 

17 Explain the advantages of cost orieugd pr ng policy 

18 Compare value based pricing policy and cmt hased pricing poBicy. 

policy 
T9 What is meant hy Skim and Creaun pricin policy ?Explain the reasons for adopting this . 

20. Describe the advantages of having ogistic in an orgarnization. 

21. Explain the role of middlemen in CÇhannel o' Distribution. 

65-) 
P1C 

1insne y wO questions.

Ech que:fin orries 15 marks. 

What do you mean1 by marketing imix? Fm:uierate various elements of marketing mix? 

22 
Discuss PLCM. 23 

24. Discuss the various branding stratepies wed by business concern.

What is SCM? Explain the elenents an : iäie ui SiM. 

215 3 
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